Liquor was an alcoholic beverage consist of Ethanol. The liquor effects changed the teenager's behavior and could be occurred a disease that was harmful to our body. The 5 A's interventions could be conducted to change attitudes. Regarding three domains i.e. cognitive domains, affective domains and conative domains. The research type was an experiment quasi with randomized pre-test post-test control group design. The sample was taken from 20 respondents for the conventional group and 20 respondents for the 5 A's intervention group. The results stated that the 5 A's intervention group was able to change attitudes on the 3 domains those were cognitive, affective, and conative.
Introduction
Liquor is an alcoholic beverage or a volatile white liquid, has a distinctive odor, a burning sensation, flammable with a blue blaze and not smoky (Wresniwiro, 2007) . The liquor that is commonly consumed by NTT societies is liquor which is processing from home industry. In Sikumana Kelurahan (village), there are more than 40 households who have a business in processing the sap to be liquor. The teens to adults who consume liquor initially just want to try (Irmayanti, 2015) . They for the first consume a little liquor and low alcohol levels. The more often consume liquor, the amount and level will be increasing (Azwar, 2007) . An alcoholism has a negative effect towards the behavior and health. It can be caused by an accidents, fights, household violence, etc. The negative behaviors for the health included brain defective, nerve disorder, cancer, cirrhosis, etc. Agustina, -, Dukabaen, O., & Telan, A. B. (2017) 
Materials and Methods
The method that is employed in lowering liquor included counseling and the 5 A's interventions. With the counseling is expected to increase knowledge, skills, and attitudes. The observation is hoped increases our knowledge from nothing to be something. The skills increase when there is a change from not being able to be able. The attitude is stated changing when there is a change from not wanting to be willing (Azwar, 2007 ). An attitude according to Secord & Backman in Azwar (2012) is a certain regularity in terms of feeling (affection), thinking (cognitive), and action person predisposing (cognation someone in the surrounding environment (Azwar, 2007) . The attitude characteristics are being from birth but it is formed throughout the life, attitudes can change, not stand alone but always have a certain relationship to an object and attitude has aspects of motivation and facets of feeling (Purwanto, 2011) . Thus, one's attitude toward liquor depends on the environment in which a person is.
The 5 A's intervention is a method that is used to stop or reduce the liquor consumption. It consists of Assess, Advice, Agree, Assist, and Arrange (follow-up) (Glasgow, 2002) . There is some questions for the respondents about the type of beverage consumed, the amount, it's level and frequency. Then, advise them that consuming liquor will have a negative impact, especially on their behavior and health. They agree to change and the researchers help them by making changes in their social environment, family, and workplace that support the program. We change their mindset on sports activities or other activities they like.
The 5 A's Intervention is a very good model applied for teenagers until adults in Kupang city due to teenagers are given counseling about liquor therefore, they will get away from it. This has been applied to teenagers smokers (Rahayu, 2010) . In terms of this intervention, is to assess the respondents the extent which they consume liquor, advise them with religious figures and society leaders, in order to make an agreement between religious figures, public figures, and respondents, for helping them break away from liquor and develop youth coaching programs in the village. The goal of this study is to prove that the 5 A's interventions can change the cognitive, affective and conative attitude for the youth in Kupang City.
Research Design and Research Variables
The type of research is experiment quasi with randomized pre-test post-test control group design which aims to know the influence of the 5 A's Intervention to the attitude in consuming liquor in Kupang City.
The Research of Time and Place
This research was conducted in Kotaraja Subdistrict, Kupang City, East Nusa Tenggara Province, on January -April 2017
Population and Sample
The population in the present study is all the youths in Kupang City, East Nusa Tenggara Province, who had been consumed a liquor. The sampling technique applied is simple random sampling (a simple sampling technique that is done randomly). The sample in the present study is 40 respondents divided into 2 groups, namely the intervention group and the control group. The intervention group (treatment group) is 20 respondents and the conventional group (control group) is 20 respondents. In determining the sample is required to meet the criteria of inclusion and exclusion.
Data collection
The attitude of consuming liquor is the readiness to stop drinking. In this case, it is measured by the scale attitude in the questionnaire form that has been tested its validity and reliability. The measurements included: a) Cognitive change is a change of mind or belief from previous consuming liquor considered positive one to be negative after the intervention is measured with the scale stop consuming liquor of pretest and posttest. b) Affective change is a change of feeling from the previous disbelief after intervention into believing and understanding about the bad consequences of consuming liquor for health, measured by the scale stopped consuming liquor of pretest and posttest. The primary data is obtained from the observation at the beginning of the research conducted by pretest, then conducted the 5 A's intervention for treatment and conventional group for the control group. Next, the post-test is conducted.
Data analysis
The univariate analysis is done to get a general description of the research problem by describing each variable used in the present research i.e. looking at the description of the frequency distribution as well as the single percentage related to the research aims.
Results and Discussions

Result
The result of univariate analysis depicts the respondent's distribution based on respondent's characteristic i.e. age and duration of consuming liquor as follows: Age  17  3  15  3  15  18  3  15  3  15  19  1  5  2  10  20  ----21  1  5  2  10  22  2  10  2  10  23  2  10  1  5  24  2  10  1  5  25  2  10  2  10  26  2  10  2  10  27  --1  5  28  1  5  1  5  29  1  5  --Drinking period  1  --1  5  2  2  10  2  10  3  3  15  1  5  4  1  5  1  5  5  4  20  3  15  6  2  10  3  15  7  1  5  3  15  8  2  10  2  10  9  2  10  --10  --2  10  11  1  5  --12  1  5  1  5  13  ----14  1  5  --15  --1  5 The analysis result of respondent characteristics in Valid N (listwise) 20
The mean score of attitudes in the highest control group before the intervention, it was conventionally in affective attitudes is 1.25 (sd = 0.444) and after the intervention is affective attitude as well as 1.30 (0.470). Whereas, in the treatment group before the intervention, a conative attitude is 1.30 (sd = 0.470) meanwhile, after the intervention of 5 A's i.e. on cognitive attitude is 1.80 (0.696). In terms of this means that in the intervention group there is an increase in among of cognitive, affective, and conative attitudes. For cognitive, affective, and conative attitudes in the intervention group, i.e. p-value is 0.001 for cognitive, 0.0035 for affective, and 0.0015 for conative. In term of this means that there is a significant difference between the youth cognitive attitude before and after the intervention p <α (0.05), there is a significant difference between the youth affective attitude before and after intervention p <α (0.05), and there is a significant difference between the youth conative attitude before and after intervention p <α (0.05).
Discussion
The results of this study stated that 5 A's intervention (influence, advise, agree, assist, and arrange) have a significant influence on the behavior changes in alcohol consumption including cognitive, affective, and conative domains. This means that a person attitude is not static but may change according to the environmental changes [5] . The attitude changes depend on how to manipulate or control the factors that influence the attitudes development. The 5 A's intervention is conducted by controlling the factors that influence the form of alcoholic drinking behavior itself through the message conveyed about what is liquor, its effect on the behavior change and the health until the subject is acceptance understanding on it. This 5 A's intervention is repeated over a small group therefore, the results are affective.
This attitude studies based on three domains included cognitive, affective and, conative. This domain develops a person's attitude. This 5 A's intervention affects the attitude of stopping consuming liquor on the cognitive domain, in the form of the knowledge how bad consuming liquor, the affective domain in the form of dislike of liquor and the conative domain is the readiness to behave not to consume liquor.
Conclusion
Based on the research results is obtained that the 5 A's intervention group is able to change an attitude from three domains i.e. cognitive domain, affective domain, and conative domain are compared to the conventional group.
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